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Wu?/] FIND YOUR MARKET

XXX KX XX XXX XXX XX XXX XXX

What do you want to sell?

Search Google Trends. Note your findings and stats below.

Can you see yourself using this produc’r? (circle one) ’%F NO.

Who is the competition in your market? (list below)

Who is your target customer? (note below)

Are there any restrictions or regula’rions on your producf?(circle one)

No.
Do you in’fuifively feel good about your findings? ’%k'

(circle one)

WJ/: ”g‘y No.
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Making big decisions is ’fough. Especiqﬂy when it comes to your
business. You should take this experience as a precursor to what it is
like running a company long—term. It is a dqﬂy cycle of mqking

difficult decisions that can make or break your company.

While it is important to gqther stats and make important decisions
1qrge1y based on facts, ultimqtely, it is also important to listen to your
intuition and avoid pursuing what doesn't feel right. So take a good
look at your findings in the DAY 1 CHECKLIST. If it doesn't look
good in terms of your Qbﬂity to compete in that market ete. or feel

righf to you, try again.

A huge factor into Why many businesses fail is because people give
up. Do you reaﬂy think you can stick to something if you aren't
feeling absolutely fantastic about it when you're starting off? If vou
don't fuﬂy believe in it, how do you expect others to believe in it

enough to pU.l’Cl’lO.S@ your pl’OdU.C'I.'?

The passion you feel for your business and the optimism about it's
future success is what will fuel you to keep up the hustle when the
going gets Jfoug[h Make sure the initial prospects look goool on paper
and feel good in your guH

Blessings and success, @
The HBIC GUIDE



